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TOM TAT

Qua thoi gian hinh anh d6 thi va du lich van hdéa da c6 mdéi quan hé mat thiét, tac
dong tuong ho tao nén nhing dic trung du lich ctia mdi vliing mién. Viéc bao ton,
ton tao cac di tich lich stt, van hoa phuc vu gido duc, truyén thong, phat trién kinh
t& - xa hoi dong thoi gén véi phét trién du lich 1a yéu t8 can thiét &€ phat huy gia
tri di san va nang cao diéu kién sdng cua dia phuong. Hinh anh d6 thi tao sy hap
dan vé mit thi giac, sy khac biét va doc ddo vé hinh anh do thi la rdt quan trong
néu mudn cac di san van hoéa tro thanh mét san phdm du lich. Phét trién du lich
tiép can tir goc do hinh anh d6 thi, phat huy nhu la 10i thé canh tranh la hudng di
phtit hop cho méi dia phuwong. Phan cudi bai bao 1dy khu trung tam lich st Hué

lam vi du nghién cttu d€ minh hoa.

Tir khéa: ban sic, hinh anh d6 thi, du lich van hda, 1oi thé canh tranh.
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Hinh dnh do thi Hué nhw la yéu to pht trién du lich
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ABSTRACT

Over a period of time, the image of the city and cultural tourism have had a close
interactive relationship, creating each region's characteristics of tourism. The
preservation and embellishment of historical and cultural relics, which serve
education, communication and socio-economic development in association with
tourism development, are essential elements to promote heritage values and
improve local living conditions. Since the city’s images establish visual attraction,
its distinctiveness and uniqueness is very important if cultural heritage is to
become a tourism product. Tourism development approaching from the
perspective of city’s image, promoting as competitive advantage is the right way
for each locality. The last part of the article takes Hue’s historical center as an

illustrative case study.
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Linh viec nghién civu: bao ton, thiét ké canh quan.
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